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This evolution
is the BIGGEST 

conversation 
of the year
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Hybrid

Full time in the
office

Before COVID Currently In two years

Hybrid workers 
come to the office 3 
days a week on 
average 

3 days a week in 
office projected to 
continue 

% of 
employees…

A new way to work

Home is the new centre of 
productivity providing 
employees more flexibility, 
more time with family, and the 
ability to focus

Offices are being quickly 
redesigned to shift the 
individual spaces to 
shared/collaboration spaces



GOAL:
Own the hybrid work environment and 

the experiences that make it better
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THE REALITY OF HYBRID WORK:

H O W  A N D  W H E R E  
W E  W O R K  &  

C O L L A B O R AT E  

H O W  I T  
M A N A G E S  

T E C H N O L O G Y

NEW WAYS OF DOING 
THINGS



Leading in
hybrid work

Solution (Hardware)  Premium PCs, Peripherals, Services, Security

Security: 
Decrease risk

Sustainability
Increased flexibility 
to enable 
distributed work

Enable productivity
Enable 
collaboration



HP | Work Happy | Marketing Campaign 

OBJECTIVE Elevate HP as the trusted partner for companies navigating the hybrid work era

PRIORITY 
OUTCOMES

Decrease Risk by Securing 
Endpoints

PLATFORM ‘Work Happy”- Making The Unreasonable Happen

Enable
Collaboration

Enable 
Productivity

Hardware: D&A, Print, Services & End Point Security

Increase Flexibility 
through Device Mmgt

HP Wolf Security
(Thought Leadership, 

ABM & Comms)

Security Professionals 
(CISO, ITDM)

SOLUTIONS

Professionals (upper income 35-55, with ABM targets against IT, CISO, BDM 
depending on track) 

Software: Services & Security

TARGET



Work Happy Content Journey

P U R C H A S EE V A L U A T I O NCONSIDERATIONA W A R E N E S S

Priority Markets
(US, UK&I,FR, DE, AU, NE) Work Happy Anthem (:60) 

A U D I E N C E

Professionals 
(upper income 

35-55, with ABM 
targets against 

ITDM & SMB 
BDM depending 

on track) 

P.com

FPO

HP Presence Hero film, product films, Social, 
Digital & ABM

HP on HP Case Study

Upgrade Now: A better together story

HP Services:  outcomes-based solutions for customers

HP.com (product pages & shop)

FPO

Work Happy: Four Product Films, Social & Digitall, 
DOOH)

ABM: TOFU Thought Leadership 

Identify Problem, Insight  & Cultural themes What HP Solution solves this problem? Evaluation of devices, services and experiences Sales pipeline, negotiations and purchase

ABM: Set Employees Up for Success 
Wherever Work Happens Article

ABM: 6 ways to keep 
WFH working Listicle

HP D&P Social, Digital



Awareness & Consideration

HP | Work Happy
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Awareness & Consideration

Hybrid working

Usage has to be agreed with HP

Asset Hub

Asset Hub

Asset Hub

Asset Hub

Ebook Ebook Listicle Email Display Ads Animated + Static

LinkedIn Animated + Static 

Ebook Ebook Listicle

Email Display Ads Animated + Static

LinkedIn Animated + Static 

https://h22189.www2.hp.com/shared/folder/q5WhqZ0=
https://h22189.www2.hp.com/shared/folder/q5WhqZ0=
https://h22189.www2.hp.com/shared/folder/q5WhqZ0=
https://h22189.www2.hp.com/shared/folder/q5WhqZ0=


ATL Film

HP | Work Happy
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Business Advice

Anthem :60

Films

16:9, 4:5

Youtube Name:
HP | Work Happy

Youtube Description:
Success has certain rules, or at least it used to. 
Now with HP’s Hybrid tools the future of work 
looks a whole lot brighter. Work Happy.

Work Happy | HP – YouTube

Asset Hub Link

https://www.youtube.com/watch?v=VVIFOJJhyRc
https://h22189.www2.hp.com/shared/folder/q5SmqqQ=
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Noice Cancellation

Product ::20 and :10

Films

16:9, 4:5
HP, Intel, and Microsoft Adapts

Youtube Name:
HP | Table

Youtube Description:
Now you can collaborate anywhere, even if
there’s background noise.

The rules have changed with the HP Dragonfly with AI 
noise reduction.

Work Happy.

Youtube

Asset Hub

https://www.youtube.com/watch?v=8wAjDq8tZEg
https://h22189.www2.hp.com/shared/folder/q5WeraE=
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Beach / 5G

Product :30 and :15 

Films

16:9, 4:5
HP & Google Adapts

Youtube Name:
HP | Beach

Youtube Description:
Work where works best for you with the HP Dragonfly 
Chromebook with 5G.

With features like a 5MB camera and AI noise reduction, it’s 
designed for success.

The rules have changed with HP premium devices.

Work Happy.

Youtube

Asset Hub Link

https://www.youtube.com/watch?v=n_a05K6Hkqw
https://h22189.www2.hp.com/shared/folder/q5WgsaQ=
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Snow / Services

Product :30 and :15 

Films

16:9, 4:5

Youtube Name:
HP | Snow

Youtube Description:

Now with HP services you can have replacements 
configured and delivered so that your projects stay on 
track.

The rules have changed.

Work Happy.

Youtube

Asset Hub Link

https://www.youtube.com/watch?v=PyP1NEayN8k
https://h22189.www2.hp.com/shared/folder/q5WeraI=
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After School / Anywhere

Product :30 and :15 

Films

16:9, 4:5

Youtube Name:
HP | After School

Youtube Description:
Now with HP Anyware you can work securely where 
servers don’t.

The rules have changed.

Work Happy.

Youtube

Asset Hub Link

https://www.youtube.com/watch?v=laK8F8iXDHk
https://h22189.www2.hp.com/shared/folder/q5WeraA=


Film Stills

HP | Work Happy
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Campaign PR Stills

Anthem & Product Spots

Film Stills

Download at HP Asset Hub
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Campaign PR Stills

Anthem & Product Spots

Film Stills

Download at HP Asset Hub
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Campaign PR Stills

Anthem & Product Spots

Film Stills

Download at HP Asset Hub



Eksempler på brug af stills ...



Landing Pages

HP | Work Happy



hp.com landing page

HP Hybrid Work ─ teknologi, produkter og løsninger til hybride medarbejdere | HP® Danmark

https://www.hp.com/dk-da/solutions/hybrid-work.html


www.hybridkontor.dk

www.hybridkontor.dk

http://www.hybridkontor.dk/


HP Brand Showcase enables HP 
commercial Channel Partners to 
display 

- relevant 

- HP Brand positioning digital content 

- that is always up-to-date 

- and offered at no cost.

- English or local language

- Install via java code

Overview (hp.com) (link to Danish demo site)

HP Brand Showcase BEMÆRK HYBRID WORK MODUL, DER EVT. KAN
LINKES DIREKTE TIL.

https://syndication.inc.hp.com/inpage/content/showcase/dk/da/index.html


Out of Home

HP | Work Happy



Work Happy Assets DOOH/OOH
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Work Happy
Digital OOH - Billboard

Social, Digital, OOH

Usage Terms
Photography: 2 years global from first live date
for use in consumer and trade print, out of home 

(OOH), retail, in-store, point of sale/POP, collateral, 
industrial, internal, P.R/events, any and all forms 

of worldwide digital media (e.g., Internet, mobile, digital 
video, social media, all new electronic media (of 

any description not yet invented). Social media is archival, 
but will not be reposted after expiration date.

Photographer retains image copyright. Client/agency 
retains concept copyright.

+Usage expires after two years from the first run date.
+Archival/historical /behind-the-scenes/press and PR materials 

may be used in any and all media
including, without limitation, for all industrial purposes 

and anywhere on the internet in perpetuity
including but not limited to website use.

-Does not include Broadcast.

Asset Hub

https://h22189.www2.hp.com/shared/folder/q5WhqZs=
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Work Happy
Digital OOH - Billboard

Social, Digital, OOH

Usage Terms
FILM STILLS USAGE: 1 year global from first live date

Exclusivity: Computer Hardware
Residuals: No broadcast

-1 year Internet
-1 year New Media

-Non-broadcast/Industrial MPU
-Stills/screengrabs included

● “Stills”: Unlimited number of stills 
either from photography session or screen grabs from 

any footage use in print, OOH, retail, POP, 
newspaper, collateral, direction mail any and all forms of digital 

media (e.g., internet, mobile, social media, and all 
new electronic media); PR/events, collateral, industrial 

uses, in still and/or GIF formats worldwide digital 
“social media” has no end date and content is archival. Content 

will not be reposted upon expiration of 
use, unless renegotiated. Digital + Social may be used for both 

paid and
unpaid uses. Usage will begin at time of live date 

of first image posted.

All other non-film photography, own in perpentuity

Asset Hub

https://h22189.www2.hp.com/shared/folder/q5WhqZs=


Social Assets

HP | Work Happy



Work Happy Danish Assets

Se LinkedIn banner oversigt
Se bannersigt

Download at HP Fokus

http://hybridkontor.dk/banner/linkedin/
http://hybridkontor.dk/banner/linkedin/
http://www.hpfokus.dk/


Work Happy Danish Assets

Download at HP Fokus

Can e.g. be used if
you want to link to 
your HP Brand 
Showcase

http://www.hpfokus.dk/


Work Happy Danish Assets Static Social



Work Happy Danish Assets Static Social



Work Happy Danish Assets Static Social



Work Happy Danish Assets Banners
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